PRINTING United Special Promotion

SGIA/NAPCO Media, the owner/organizer of PRINTING United and publisher of Wide-format Impressions,
would like to thank you for being an exhibitor at our inaugural event with a special, high-value advertising
offer.

What’s included?
•	A 30% discount** on one full-page ad in the November/December issue of Wide-format
Impressions

Need More?
• Bonus distribution to all PRINTING United attendees not currently subscribed to Wide-format
Impressions – estimated 10,000 additional printers.
• A Rate-Lock at the discounted rate above on all 2020 Wide-format Impressions full-page
placements.
• An executive thought-leadership or client testimonial Skype video interview with one of our
editor-in-chiefs. This is a $5,500 value!
• For first-time advertisers, the 30% discount can be extended to all other brands in NAPCO
Media’s Printing and Packaging Group for 2020. Printing Impressions (Commercial), In-Plant
Impressions (In-Plant), and Packaging Impressions (Package Printers and Converters).
** insertion order must be signed by November 11, 2019.

About Wide-format Impressions

Providing authoritative coverage on the industry trends, emerging technologies, and the stories behind
the news in the visual communications industry, Wide-format Impressions reaches more than 25,000
sign and graphics printers with every issue.

Here’s a sneak peek of some of the topics being covered in the November/
December issue:
Data management: Data is often talked about in relation to how a shop manages and uses data
to get better ROI for their customers - but are you using your own data effectively? Here are tips
and tricks to growing your own business through data.
Digital Textiles: One of the biggest growth areas for digital textiles right now is in hospitals
and other medical facilities. Here is a closer look at the trend, why digital is so appealing to this
space, and what you can do to get a piece of it.
Sustainability: As climate change continues to be a touchpoint in our society, no business, not
even print, will remain untouched. What are the current consumer perceptions of sustainability
and “green” practices around print, and how can both individual
printers and the industry continue to improve in this area?
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